
The Tokyo Dome Group has made the promotion of CSR one of 

the three main pillars of its medium-term business plan, “Take-off 

70,” and has incorporated the standpoint of CSR into its manage-

ment in the pursuit of sustainable development of business. CSR 

needs to be incorporated into a broad range of management 

aspects, including strict compliance and a host of other facets. 

We proactively integrate CSR into all areas of our business, 

prioritizing those measures that help to realize the spirit of our 

management principle.

Tokyo Dome Corporation owns and operates Tokyo Dome 

and other facilities that consume large amounts of energy, so 

the Company has made a particular effort with regard to its 

environmental measures. We were among the first to introduce 

such environmental systems as a cogeneration system, district 

heating/cooling system, and sodium sulfur battery (NAS battery) 

system. We also expanded the Energy Conservation Promotion 

Committee, established in 1995, into the Global Warming Strate-

gies Group in 2002, prepared a Global Warming Measures Plan 

based on the city of Tokyo’s environmental protection regula-

tions, and have been implementing measures in accordance with 

such plans.

Additionally, we continually undertake a wide range of activi-

ties. These include donating display and R&D research space as a 

means of support for the Baseball Hall of Fame and Museum. And 

inviting disabled and elderly residents of our area to Tokyo Dome 

City as a core business site, participating in community cleanup 

activities during periodic intervals.

We Proactively Pursue CSR in  
Accordance with Our Management 
Philosophy of “Enriching Society by 
Thrilling and Entertaining the Public.”
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