OUR MANAGEMENT
PHILOSOPHY

MANAGEMENT PRINCIPLE:

“Enriching Society by Thrilling and Entertaining the Public.”

THE AIMS OF THE TOKYO DOME GROUP:
TOKYO DOME CORPORATION’s management principle is
“enriching society by thrilling and entertaining the public.”

In accordance with this principle, we consider it our mission
to expand the frontier of urban leisure entertainment to thrill
and delight as many people as possible, and over the years have
continually taken the lead in providing a wide range of leisure
facilities and services. Moving ever onward, TOKYO DOME
CORPORATION will continue to break new ground as a leading

company in the field of leisure services.
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